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Marketing research is the collection, processing, and analysis of information on topics relevant to marketing. The
subject includes the functions which link the consumer, customer and public to market.
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1.2Z 480k © http://www.learnmarketing.net/theory.htm(B& 8{Z57)
2.Marketing Research- Asia EditionMcDaniel, C. & Gates, R.Somerset, NJ, USA: Wiley.9781119586500201911th

Ed.(FH8)
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