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The object of this lecture is to study the method of industry analysis, including primary academic theory and empirical
analysis. Through actual case study, we hope that students could apply the text material to actual situation.
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1.Business Research MethodsDonald R. Cooper, Pamela S. Schindler McGraw-Hill(ZF} &)
2 Business Research MethodsWilliam G. ZikmundThomson(Z#} &)
3.Selected articles(HAtr)
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ZER4EE : http://mwww.cyut.edu.tw/~cslai/



E-Mail : cslai@cyut.edu.tw
Office Hour :

ot

[EEEA] [B11EN]
HERSMERE  FOFTEEH -



