AEHEAS

112858 E1 2% 2 AR

L ]7103 FRerTA ks on S A
im0 ey EETT sssyumess 2
=58 K EELTA3 I PS5 -1 44 AT
EE5 EEPA

T Rtz

AREEREBAE THIAE

ABIETT RATHFIRZ A RERAE » SRAE B A (R R4 i R BB B R (A e am L B F ~ BB RO R Al
R E RS > (B T RTINRUB Y UGB E IR AR R R A ELELE - RTEYIREEEIRR - DURYIR
EHEMHRER AR R - RS BRI & Bconference IR # RAVREST

1. GRS T AT S B Y RS B E IR AR SR L & PRy A i
2 fEER AT A REITH B R E EAEIRR
3 EERA T AR T BN A B A B S B TS A

The course covers the special topics of marketing and logistics management. The objective of the course has
students be familiar with the role and operations of marketing and logistics in the modern business society, the type,
theory, and practice of the marketing and logistics management through following matters: 1) theme case study of
medium and large chain stores 2) chain and logistics selected paper reading 3) conference paper submission and
oral presentation
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LEMHEE : http://www.cyut.edu.tw/~yhchang1991/



E-Mail : yhchang1991@cyut.edu.tw
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