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This course aims to teach students the concepts and theories of branding, and learn to use digital communication
tools to build brands. 1. Understand brand theory and brand building process. 2. Understand the concepts and tools
of integrated marketing communication. 3. Use digital communication tools to solve brand problems.
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ZEMAEE ¢ http://mww.cyut.edu.tw/~/
E-Mail : @cyut.edu.tw
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