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The goal of this course is to help students achieve effective product promotion through practical tools. Including
exercises on personal market positioning and product market positioning, content marketing strategies, e-commerce
guided shopping techniques, practical operations in video content creation, collaboration skills with Key Opinion
Leaders (KOL) and allies, as well as the application of Al tools. Through hands-on exercises, students will explore
suitable strategies for social media marketing and product creation, further developing relevant skills.
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