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5. HIREMRA

The objective of this course is to provide the students with a complete overview of marketing and a broad
understanding on marketing management. To help students to learn, link and apply important marketing concepts
also to establish the students’ ability on planning marketing management.
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ZERAEE ¢ http://mww.cyut.edu.tw/~auronhsu/
E-Mail : auronhsu@cyut.edu.tw
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