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Supply Chain Management (SCM) is the active management of supply chain activities to maximize customer value
and achieve a sustainable competitive advantage. The objectives of this course are designed to teach students the
basic concepts of SCM and the core strategies of SCM, including: 1.ldentify what supply chains the firm wants to
compete in. 2.Help managers understand how the firm will provide value to the supply chain. 3.Guide the selection of
supply chain partners, including suppliers, subcontractors, transportation providers, and distributors.
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2183 : Flexible online class and summarize the course
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Exam : 40%

Assignment and Quiz : 20%

Project : 20%

class participation and attendance : 20%
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1.self-made teaching notes( 5 2Z#1)
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Z£4 : Supply chain management: strategy, planning, and operation {E3& : Chopra, S., Meind|, P., & Kalra, D. V. 1§
RREE(FETT) * 2013 HkKHE: : Pearson
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ZEMHEE : http://www.cyut.edu.tw/~vimalkr/
E-Mail : vimalkr@cyut.edu.tw

Office Hour :
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