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To enable students understand the new economic system, consumer behavior patterns, the characteristics and
marketing power of emerging Internet media. In addition, to utilize marketing management knowledge and theory and
combine the characteristics of various online media to plan creative online marketing portfolios and strategies, and
apply them to the field of silver products and services.
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ZEMAEE ¢ http://mww.cyut.edu.tw/~/
E-Mail : @cyut.edu.tw

Office Hour :

S

[EEEA] [B11EN]
HERBMERE BT EAEH -



