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The purpose of this course is to train students how to reduce the risk of decision-making by using marketing research
methods. Marketing research can be applied in all aspects of marketing mix and it also plays an important crucial
role in the process of developing marketing strategy. Marketing research uses primary and secondary data in many
case studies and help to do specific researches for companies and marketing research centre.
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ZER4EE : http:/Awww.cyut.edu.tw/~jcchung/
E-Mail : jcchung@cyut.edu.tw
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