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In this course, students will learn how to structure and manage omnichannel ecosystems that reach end-customers
any place and any time, whether through social commerce channels, mobile devices, online and offline experiential
environments, apps, or product story etc. Moreover, emphasis will be placed on retailers involved in integrating
operations of two or more channels including store, online, and/or catalog retail channels.

SRR EE

01 « RIEHRY

0248 : B EE TR
SH034 : BEHE

F04E B BT
5505 « HBEEHIE]

SH064E B EEH BT
07 : BEIE

5084 : BB BT
SF09H : Hih &

1048 « BEHE

PV - EERE

12 © EEEE

P13 B EE

P14  EEEE

15 « AT

F1648 : A

FATHE  FIRER

18 « HIR K S H B

PRS- VaEaN

HE LR - 20%
{ESEELHNER © 30%
B 25%
HRER  25%

e e~ B o BB B
wiSNEE

FEgHt

1EREE - BARBRITHR ST - TREELEEF2022(HME)

I

AREESEER

e

P e T
2 2R



ZEMAEE ¢ http://mww.cyut.edu.tw/~hfchen/
E-Mail : hfchen@cyut.edu.tw

Office Hour :
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