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5. HIREMRA

The objective of this course is to provide the students with a complete overview of marketing and a broad
understanding on marketing management. To help students to learn, link and apply important marketing concepts
also to establish the students’ ability on planning marketing management.

SEERYE
FOVE © SR/ R

B0 © EETHEE

HO3 : SITITHYTS
FO04HE © MTNEETS

0598 ¢ B HEE L T T (—)
F06HE © B (D)
HO7H © R (—)

H08 : [ERHF()

H00 : Hirh=

S04 © (REYHIZE
EE ¢ B

F12 ¢ 8 FATHHERBRITHY
F135E ¢ B
EAE ¢ AT
F15 : HRES
E163E © HREE
EATHE © HRES

F18HE ¢ {THSHTHE B

B s Ve
HEE - 15%
SEEA (R 1 25%
HAEE © 30%
BSR4 © 30%

B B ek R
nTIMSTT S HEREIFLBVINE " TR &R

E

TATHEHE  EREEIER (N SITRIE G (EREE)
2 BEmARAELE R (BREAM)

I

AREESEER

e

AREEER S ERE

2 2R



ZEMAEE ¢ http://mww.cyut.edu.tw/~/
E-Mail : t2023017@cyut.edu.tw
Office Hour :

EH— 555~66,11585:T2-816;
EE]— ZE5~6] 25 T2-816;

PaK:

[EEEA] [B11EN]
HEESMER  FOLAEH -



