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The course will study the principles and practices of marketing in the industry of life and health insurance from the
perspectives of the marketer. Subjects include marketing concept, marketing plan, marketing mix, consumer
behavior and relationship and service, and etc.
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ZEMAEE ¢ http://mww.cyut.edu.tw/~peterliao/
E-Mail : peterliao@cyut.edu.tw

Office Hour :

EH]— EE5~68, HEBET2-714.1;

BEHIH 5E1~26 i BET2-714.1;

4314794 ~ 7311
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