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This course begins with the basic concepts of marketing management, and then introduces the marketing
environment, consumer markets and competitors. We hope students have the ability to analyze marketing
management by the help of marketing research. Finally, this course introduces marketing mix, with a view to enable
students to solve marketing problems.
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3.Philip Kotler , Marketing Management, 11th edition, Upper Saddle River, NJ: Prentice Hall.(Z#}&)
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