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This course includes theories and practice of international marketing management. It focuses on international
marketing strategy and management. It evaluates cultural differences and aims to enhance your skills in developing
and implementing marketing strategies and decision making in international contexts.
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LEMSEE : bttp://mwww.cyut.edu.tw/~auronhsu/
E-Mail : auronhsu@cyut.edu.tw
Office Hour :

4184461
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