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Cultural-Creative Semiotics is a method based on Pierce Semiotic and extended to design. | adopted the term
Cultural-Creative Semiotic and defined it to mean an "action or influence of cultural capital, which is, or involves, a
cooperation of three subjects, such as a cultural sign, its cultural object, and its cultural interpretant. 1. Peirce
Semantic 2. Cultural-Creative Semiotics 3. The cultural and creative industries 4. Cultural-Creative Semiotics as a
design method
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LEM4EH : http://mww.cyut.edu.tw/~my.hsiao/
E-Mail : my.hsiao@cyut.edu.tw

Office Hour :
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