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The overall marketing environment is changing .How to grasp the pulse of the times and customer needs is the ability
that modern enterprises should have. This course is based on the framework of marketing research, and
supplemented by market research techniques. Using the analysis of big data obtained in the market, through the
analysis of multivariate statistical methods, learners can explore market opportunities, confirm and evaluate
marketing performance. This course hopes to enable learners to understand the importance of marketing research.
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