AEHEAS

111255 51252 AM
EfiE e 3125 [t romsem

EE 0] bite s EETT sssyumess 2
E 23 14£4% DB
T =3iis

T R

AREEREBAE THIAE

SERRTE

FO1HE : FEBARAR

024  FREINAE

03 : FEO TR

55047 : LINE@ERERRIE KB &

2058 : B

5063 - MIRES TR (RIINERSIREE)
FO7TH : FEEEEE

084 : E:IR

%5097 : HiF B E(SEBKOLEKOCH:AE)
$£104 : BUERERE

F11HE - MBERE

$1248 - BEERBRIINERSREE)
138  FEEEEEI

F14H - REGERE

$154 © (T E

FE163H  RBEBCR

FATH  BIRKBE(ELINE office account+H E i1 & [ AEIRIE)
$18  HikE

AR R TR T

FAARZE : 15%

SEHFESRE R © 20%

PR - 20%

FARGE - 15%

LINE office account+EE 5%~ F e l/E : 20%
G E2REREES 1 10%

R~ B o RS B
AR - EREAGTEER -

1R BT E T R AAE S EE R AR /AE] 97898696128382018(#F} &)
2.LINE office accounti;{iG#efE BRiEs# FHGRI K2R (5 BIET)
3EEEB-ANRIEEE A BEiESE FBRH KRR BEHT)

4 A EBMB2BE BHiEsE FERE AR (8 BEHT)

5.How B2B marketing makes a decision for value co-creation? , Chen, A.P.S.(2019),Communications on Stochastic
Analysis(FA)
6.https://iwww.abbottchentaiwan.com/(E {1 22 EF &)

I

AREES R

e ...

AR ERERLERE

L A

ZEMHEE : https://chprosen.wixsite.com/my-site



E-Mail : chprosen@gm.cyut.edu.tw
Office Hour :

5314671

[EEEA] [B11EN]
HERSMERE  FOFTEEH -



