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The course aims to introduce students to relevant concepts and frameworks upon which product and brand
management is based. Knowledge of product and brand management theories will then be applied to the analysis
and development of marketing strategies.
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LEM4EH : http://mww.cyut.edu.tw/~jpower0829/
E-Mail : jpower0829@cyut.edu.tw

Office Hour :

B HA— 5 3~48, 1 B5:D-730;

B Hi— 558~9f], 1 B5:D-730;
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