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This subject first introduces the contents, process, and realm of marketing research. Then realize the important notion
of marketing research issues with the help of examples. Including questionnaire design, sampling methods, surveys,
the concepts of scale, data analysis and written presentation will be discussed.
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ZET4EE : http:/Amww.cyut.edu.tw/~ylhuang/
E-Mail : ylhuang@cyut.edu.tw

Office Hour :
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