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The objectives of this course are: 1. to study the knowledge of practical marketing and distribution management 2. to
develop the practical abilities for marketing and distribution management 3. to develop the professional attitude for
solving practical problems 4. to encourage student’s interests and potential for practical business situation

SEERYE

FOVE © RS HEIS L=
H02 © k& HERFSHE T
H039E ¢ fes HEISHEEETE
BO4 © (RS HERIS LT
SH050 © fe s BRI HLEETE
F06H © (K& HERISHEEETE
HO7H © RS HERISHEETE
H08YE ¢ fe s BRI HEEETE
H00H © k& HERISHE T
F10 © fe& HEISHEEETE
FVE © (RS EERS LT
F12 ¢ RS HERIS T
B3 © (RS HEIS L
FAE © (RS EERS T
B150E ¢ fe s HERISHEEETE
F16H © (RS HERIS LT
BT ¢ fe & BRI HEEETE
F18 © (RS HERIS LT

B s Ve
HEEEE 1 50%
TSRS R I © 50%

a0~ B o RS T b
AR - EREARGTEER -

G

1TRSEEEEEMEE REEEEEEME RS BEFEEMTE EREF)

e I ——

KiFRRESEER
e ]

REREEERIERE

s ]
ZERAEE ¢ http://mww.cyut.edu.tw/~hwangmh/
E-Mail : hwangmh@cyut.edu.tw
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