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In this course, students will learn how to structure and manage omnichannel ecosystems that reach end-customers
any place and any time, whether through social commerce channels, mobile devices, online and offline experiential
environments, apps, or product story etc. Moreover, emphasis will be placed on retailers involved in integrating
operations of two or more channels including store, online, and/or catalog retail channels.
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LEMSEE : bttp://mwww.cyut.edu.tw/~auronhsu/
E-Mail : auronhsu@cyut.edu.tw
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