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5. HIREMRA

The objective of this course is to provide the students with a complete overview of marketing and a broad
understanding on marketing management. To help students to learn, link and apply important marketing concepts
also to establish the students’ ability on planning marketing management.

gEER T

FOUE AN

B0 : 21 BT

F031 : BE(THRISEE
FO4M : BTSN S
5051 © MR TR B 5
063 : AHTHETES
0738 ¢ I SO

083 © EEIIRBHIE - AESRE L
00 : HirpE

F100 B CERISEE
A ¢ SR R E RS R R
F12 ¢ Rt R AT
1338 ¢ T EHHE
B4 © [HEH

159 ¢ HeHTHS L HOHE S
1638 © P8

EATHE © KBS
EALITRE o

B s Ve
RS I 1 20%
Hith= : 20%

B : 30%
R # © 30%

B B ek R
nTIMSTT S HEREIFLBVINE " TR &R

E

1.Philip Kotler and Kevin Lane Keller » T84 E B2k B - i EEREEHEHFIE)

e I

RHREMSE R

R ERE

ARREERERERE

HETE R



ZERSEE : bttp://mww.cyut.edu.tw/~wlhsu/
E-Mail : wihsu@cyut.edu.tw
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