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5. HIREMRA

The objective of this course is to provide the students with a complete overview of marketing and a broad
understanding on marketing management. To help students to learn, link and apply important marketing concepts
also to establish the students’ ability on planning marketing management.
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ZERAEE ¢ http://mww.cyut.edu.tw/~wlhsu/
E-Mail : wihsu@cyut.edu.tw

Office Hour :

B HA— 55 5~64 1 B5:R-253;

B Hi= ZE5~6H] HB5R-253;

53144670

[EEEA] [B11EN]
HEESMER  FOLAEH -



