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"Industry and competition analysis" contains topics including: five-force model, S-C-P proposition, PETS environment
analysis, key success factors for an industry, competitive strategy, competitive advantage, attractiveness of an
industry, and value investment. The course aims for preparing students to 1. understand the theoretical model and
techniques for industry and competition analysis, 2. explore the external environmental factors influencing the
profitability of a firm, 3. explore the relationships among those factors in order to achieve integration of formerly
learned economics and production and marketing theories.
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