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Rely on the writing theory of various copywriting as the basis of writing expression. At the same time, for workplace-
related copywriting, master the relevant knowledge and characteristics of expression through social, cultural,
interpersonal cognition, and work situation experience; in the actual demonstration, discussion and practice process,
cultivate purposeful language communication effects, and demonstrate the value and significance.
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LETHEHE © http:/mww.cyut.edu.tw/~tthuang/
E-Mail : tthuang@cyut.edu.tw

Office Hour :
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