AEHBEAE

1104 4 /& 2% 39 35 2 A 48
Lo 3294 B

52 s i Pty BERE
BV a2 2 PO4EHI24E 4R ABE
B

T e

ARIZRERBAE TG

AFIE B SR DU BN B R DRV EE SRS I BB RS -BIE B - 3R ~ IR - 8RR - kA ~ STE R
BRERFENREAWIREEMN A EERRFRZNVAIRTRHEER - 18 URER O EHEE-RE
B - 2EHBEERERNE - SHBREEXRETRE - 4 BHREERNCEHA AR -

1 SRBABRE R LI E SR - BB R -
2B REE TR
SABREEXETRE -

4 BEREERNCEHEA R

The main objectives of this course are to discuss the industrial structure and operating strategy in the children
consumption industry. The topic consists of the production and marketing strategies on children education,
educational tools , publication, diets, clothing , toys and leisure entertainment.
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LEM4EH : http://mww.cyut.edu.tw/~cindy0912022458/
E-Mail : ¢cindy0912022458@cyut.edu.tw
Office Hour :
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