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Through the programmed unit lecturing and case study to build students" understanding about marketing theory, and
to enhance students" practical knowledge, skill and ability of marketing management.
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ZEMAEH : http://www.cyut.edu.tw/~nyteng/
E-Mail : nyteng@cyut.edu.tw

Office Hour :



EHA= 5 7~86 #85:L-701;
EHAR B 7~8E #rBE:L-701;
43 F&:4751

[EEEA] [B11EN]
HERSMERE  FOFTEEH -



