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The community cultural industry has become an important key industry in the knowledge economy, and how to
transform the culture from "the aggregate of human life" into a cultural industry with economic value and consumables
has become a question for civil organizations, cultural centers, and memorials. For them, community reconstruction is
no longer just environmental improvement and hardware supply. How can it develop a long-term "industry" from local
energy, so that the community or local organizations can operate the power of sustainable survival is important. How
to become a "cultural industry" that can be recognized by "culture” is the focus of this course.
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ZEMHEE : bttp://mww.cyut.edu.tw/~mirolee2011/
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