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Advertising Management is advanced level in marketing field. The goal of the course is primarily to guide students to
learning the theories and applications of Advertising Strategy Management . We will use case studies and review
literatures about advertising strategy to help students master the theoretical concepts and practices of Advertising
planning, implementation, and evaluation.
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LERHEE : bttp://mww.cyut.edu.tw/~wenkuei/
E-Mail : wenkuei@cyut.edu.tw
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