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This course explores all kinds of consumer behaviors during the process of product exchange. The course will first
introduce factors which influence the consumer psychology. Then, this course will discuss the impact of social and
cultural factors on consumer behavior in order to improve the ability of analyzing consumer behavior.

AR EE

01 -
250218 : Hiy
SE03H  HEETTFAMEIAR
0448 « B

SB05H  HEERA

55063 « BEHUETHR

SB07E : BtRELEIE

SB08H « AMREAETERIRG

SH09H - Hit %

104 « R

F1HE : YERRVFE

$12 - HEREVTE

P13 © Ein ~ ERARIBEUHERETR
B4 ¢ ERRSREE - T ERIREUN B EIT R
158 - BATHRISEUNEETR
P16 : S

PATH - EPIbTET

P18 : HIKE

B SR ST 7 R
SEBRERE © 10%
HishE © 30%
HiRE : 35%
/NGRS © 25%

AIREETR - EREARGELR -

I

1OHBEETR (BAR) ESEEEEEI78986463833820186(H 1 H)
HBETER  RBEE - EETH4e YOLERE{E978986994757220214(FFE)

RHREMSE R

R ERE

ARREERERERE

HETE R



LEMHEE : bttp://www.cyut.edu.tw/~t2020078/
E-Mail : t2020078@cyut.edu.tw
Office Hour :
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