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The objectives of this course include: 1. to study the knowledge of practical marketing and distribution management.
2. to develop the practical abilities for marketing and distribution management. 3. to develop the professional attitude
for solving practical problems. 4. to encourage students interests and potential for practical business situation.
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ZUET4EE ¢ http://mww.cyut.edu.tw/~yhchang1991/
E-Mail : yhchang1991@cyut.edu.tw



Office Hour :
EH— 5 3~A5 3 BE:T2-816;
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