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In this course, students will learn how to structure and manage omnichannel ecosystems that reach end-customers
any place and any time, whether through social commerce channels, mobile devices, online and offline experiential
environments, apps, or product story etc. Moreover, emphasis will be placed on retailers involved in integrating
operations of two or more channels including store, online, and/or catalog retail channels.

SRR EE

B0V « FREMT

F02 : FE— R HCRREGHRIME(EEHETT)

SF03# « £l — : hECRBELMBIEEFREER)

F04 : £F— 1 RECRELABHRINE SR

25054 : X — : RECREEMBINECES : RHERER - BRFHAC
SB063 « ERE ¢ R/ EIAYEE SRS M (28 A B S R B (E AV BT 21
FO7HE : ¢ RAFEIRIE B R B IME (2 B an (B E AV RS
SB08H# « ERE ¢ R/ EIAYEE S RS IME (28 dn B S R B (E AV A3
SF09H « £ RN FEIAVE L IRES IME (Z mn S i AR E EAVAE 4
P10 « BETHH

PAVHE « BT

12 EE= 2EBEATHH 1

B3 - TE= BTN 2

F14E D EE= 0 2ERRTTIHH 3

5150 £E= 2EEITIHA

168« EE= : 2RI

BATHE : FIREE 1

P18  HIREE 2

B&E K Y & T 5
HFER 1 50%
R 30%

R 1 20%

B B ek R
ARZETR - EREAGEER -

1. BwEM B wEM B wEM ERE)

RRZESEER!

R ERE

ARREERERERE

HETE R



LEMSEE : bttp://mwww.cyut.edu.tw/~auronhsu/
E-Mail : auronhsu@cyut.edu.tw
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