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In this course, students will learn how to structure and manage omnichannel ecosystems that reach end-customers
any place and any time, whether through social commerce channels, mobile devices, online and offline experiential
environments, apps, or product story etc. Moreover, emphasis will be placed on retailers involved in integrating
operations of two or more channels including store, online, and/or catalog retail channels.

SRR EE

B0 « /i
SF027E : EEER{THMER
F03E 1 BE4.0

55043  C2BRgSERH
SF05H « AEHBEEImEmEER
SB063H : MBS
FOTHE  FEER
SF08H : HEEM
SB09H - A
F108 : HEYIR
FIHE  HEVR
1208  HERHN
P13 HERHL
P48 - RN
P15 © PRI
P16 : HESZ
FATHE  ARNZ
P18 « HIRMAH

PRS- VaEaN

HifE : 20%
REEEBESE ¢ 20%
B & (OB E) - 20%
RS  40%

e e~ B o BB B
AHREEIR - BREARBEER -

R

1A E B BROCE ERT B SR (8 BET)
250 SR B (A

I
RS H LR

e

AR ERERERE




B

LEMHEE : bttp://www.cyut.edu.tw/~wkchen/
E-Mail : wkchen@cyut.edu.tw

Office Hour :

BRI 5E5~65], 25 T2-817;

EHAVY, 51 ~26, 185 T2-817;

4147558 ~ 7818
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