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The purpose of this course is to help students understand the principles of integrated marketing communications; to
improve the skills of planning; to provide information for the decision-maker to analyze for domestic and global
market; to help students understand the development and application of integrated marketing communications than to
apply into the working.
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LEM4EH : http://mww.cyut.edu.tw/~tuyc/
E-Mail : tuyc@cyut.edu.tw
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