AEHEAS

1108458 51 2% 2 AM
e T 1461 oS0 R 4 Ret e

iz B EETT sssyumess 2
=58 K EELTA3 I ST PO 4441 2E.4% BBE
L E PN

T Rtz

AREEREBAE THIAE

SESRIRE e AR - SOFTIBFAT o SRR PN 35 AR T
TR -

VTN EEBITT R OB - DURECRELAHBR B A8 1 R (R SRR
2 R aTAE TSR AN - B B AR T SR
SEEBERRILETERRBKEFHGER

4 EHEREE

5. HIREMRA

The objective of this course is to provide the students with a complete overview of marketing and a broad
understanding on marketing management. To help students to learn, link and apply important marketing concepts
also to establish the students’ ability on planning marketing management.
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ZERSEE : bttp://mww.cyut.edu.tw/~wlhsu/
E-Mail : wihsu@cyut.edu.tw
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