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The goal of this course is to train students to understand the connotation of e-commerce and m-commerce, and the
practical operation of e-commerce and m-commerce. And further develop students can use e-commerce and m-
commerce knowledge in B2C, C2C and B2B management and innovation, as well as intermediary communication
programmers and e-commerce operators.
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ZEMEE : bttp://mww.cyut.edu.tw/~t2008285/
E-Mail : zhlin@cyut.edu.tw

Office Hour :

BRI S 3~A5, 25 T2-707;

B HAVY, 55 3~4 8] 1B T2-707;
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