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This course is designed to develop students’ English language skills through the study of marketing and advertising.
The lessons focus on introduction to marketing and advertising, presenting ideas, giving and asking for opinions,
discussing an ad campaign, creating ads, planning a marketing strategy, and giving presentation. Through
discussing important topics relating to marketing and advertising, the course will facilitate students to get familiarized
with English used in this field. It is hoped that students are able to improve their speaking skills and develop
confidence to communicate effectively in English. Course objectives: 1. To provide students the opportunity to
understand and be able to use English vocabulary and phrases for marketing and advertising. 2. To strengthen
students' ability and increase their confidence in using English when communicating. 3. To equip students with skills
to discuss and express their own ideas efficiently in English.
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