AEHBEAE

109 45 & %22 1 5 2 X 48

A 7342 EE T 2 apr7oyeaseng

IR FEFISE 2

Exy a3 PETTAs F R R LB 1 4% ABE
B

LI — e

ARIZRERBAE TG
%ﬁﬁwE%E%%téﬁ%ﬁ%*%ﬁ%ﬁﬁ@ﬁ%ﬁ%%géﬂﬁﬁﬁﬂﬁéﬂﬁﬁ%@ﬁ%%@i@ﬁﬁ%

1 R bHE SR
2. BFERR(EATH
3. E TS RREHI T 7%
4 FrRATSERE

The goal of this course is to intensify the ability to face diversified fields of studies on marketing and its strategies. It
is designed to train students how to cope with impacts of globalization and its related measures.
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2013 : overview

20238 : The Cultural Environment of Global Markets 1
%033 : The Cultural Environment of Global Markets 2
#0478 : Assessing global market opportunities 1
20578 : Assessing global market opportunities 2
#0678 : Assessing global market opportunities 3
074 : Assessing global market opportunities 4
#0878 : Assessing global market opportunities 5
097 : mid-term examination

%1078 : Developing global marketing strategies f
#1138 : Developing global marketing strategies 2
£1248 : Developing global marketing strategies 3
#1378 : Developing global marketing strategies 4
%1438 : Developing global marketing strategies 5
#1538 : Assessing global market opportunities 6
%163 : implementing global marketing strategies 1
1738 : implementing global marketing strategies 1
#1838 : final examination
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E-Mail : yhlee@cyut.edu.tw

Office Hour :
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