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1. Blue oceans strategic moves - termed "value innovation" - create powerful leaps in value for both the firm and its
buyers, rendering rivals obsolete and unleashing new demand." 2.How to Create Uncontested Market Space and
Make Competition Irrelevant 3 Case study
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1.https:/iwww.bcg.com/bcg-henderson-institute/thought-leadership-ideas.aspx (#fir 2E £ &)
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