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This course covers the major research topics of marketing management. The contents will be designed to enable
students to integrate the previously learned knowledge of marketing for strategic marketing decisions. The main
contents include strategic brand management, marketing strategy, strategic marketing planning and other issues. By
reading related literatures and the actual case study and further discussion, the subject will provide the students a
view to access to the more sophisticated marketing strategies and advanced knowledge.
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LEMSEE : http://www.cyut.edu.tw/~wkchen/
E-Mail : wkchen@cyut.edu.tw
Office Hour :
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