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1.Understanding the behavior of consumer. 2. To be able to collect data and predict the trend of business. 3.To be
able to use the information management system to survey and predict the business. 4.To Understand the situation of
economics. 5. Apply the statistics and computer skill in marketing, distribution and chain store. 6.To be able handle
the situation of market.

SERRETE
FOUE : (RBERE)
P02 © A
F0348 : AR
FO04E : PASTEE R
F0548 : R TR A
F06i © (EHEREFE)
FO7HE © REETRITA
0838 : PR TEHIH
FO09H : Fihes
F104 : TSP EML
F1UE TSR
120 ZORIHAE
F13 : HHE A
F14E  WHHE A
F15 : (AFEIRIE)
F163 : HEEE
FITHE  HHERE
F18 : REE

BTV Ve
EEES (W - 515K : 40%
s 1 10%

VF 22 BB 18R © 30%
EBRERE 1 20%

2o~ B o RS
AREEER - RFHAGEER -

G

1. BB (A

I ——

RREESEER!

e

148512



B

LET4EHE © http://mww.cyut.edu.tw/~jcchung/
E-Mail : jechung@cyut.edu.tw
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