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The course’s object of Electronic Commerce (EC) introduces students to both the theory and practice of doing
business over the Internet and World Wide Web. It will provide an introduction to Electronic Commerce and the
elements of its infrastructure in class. The students will be offered as follows: 1.Understanding the basic concepts and
overview of electronic commerce. 2.Understanding the technologies of electronic commerce, including electronic
commerce software, electronic commerce security issues, and electronic payment systems. 3.Understanding
business strategies for electronic commerce, including branding, customer relationship management, purchasing,
electronic data interchange, supply-chain management, auction sites, virtual communities, and Web portals.
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