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Brands need to be managed with care. Brands are like a person's reputation. Brands are built not only through
advertising campaigns, but also because they must be down-to-earth, hard-working, and solid to build brands. In
order to enable students to understand the true meaning of brand building in depth, this course will start with the basic
theory of the brand, explain the cause of the brand value, and establish a valuable brand. What are the matters to be
aware of? What are the steps to establish a brand? What are the key issues that must be audited? Through the
overall introduction of brand value sources, brand building steps, and a benign cycle of the brand, students will have a
macro and complete concept to understand how to plan a long-lasting brand and marketing strategy.
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