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Seniors commodity marketing is a set of procedures for the implementation of the marketing concept. Setting
marketing goals, outlining STP (segmentation, targeting, positioning) design 4P, perform: the organization of
marketing professionals and the actual promotion plan; Control: acceptance of the results, evaluate performance.
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LEM4EH : http://mww.cyut.edu.tw/~yupinchao/
E-Mail : yupinchao@gmail.com
Office Hour :
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