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This course includes theories and practice of international marketing management. It focuses on international
marketing strategy and management. It evaluates cultural differences and aims to enhance your skills in developing
and implementing marketing strategies and decision making in international contexts.

SRR EE

OV  RENE

55023 © F1E 21 LS AT

SB033 « SE2E SR T RIS BT
SB04H « B2 ST RIS BT
55054 © B8 WL IS TR B AR5
SB063H : ZB6E NHTHE TS

SBO07H © BB12F BRI R

55083 : SFOF BIITREASAE

SB09H - Hit %

E510%8 : F510F BE SLRRE AL

FHE - B14E FRREERIEARE
55123 © 55155 st KB E E RS K m R
P13« PITE Rat REHEAITH
1438 - P20E HHAE EHIHES
55154 © 20 TS EHIRE M
P16 « [HFE

BATHE RS

P18 : JIREE

PRS- VaEaN
HFERETRIZMESE © 60%
HidE 1 20%

HIREE  20%

B B ek R
ARZETR - EREAGEER -

1.47$4 & EEPhilip Kotler and Kevin Lane Kellersi 2 & 5 (HR1E)

ARSI

R ERE

ARREERERERE

HETE R



LEMHEE : http://www.cyut.edu.tw/~sdemirci/
E-Mail : sdemirci@cyut.edu.tw
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