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This course aims to analyze the rapidly changing global economic environment from the individual basis and the
overall macro perspective, so that in a fiercely competitive business environment, companies can find further growth
niches. This course emphasizes that students learn positive independent thinking ability from economic theory, and
confirm the current economic problems.
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LETYEHE : https://marketing.cyut.edu.tw/p/405-1029-1114,c118.php?Lang=zh-tw
E-Mail : hfchen@cyut.edu.tw

Office Hour :

EB— 5 1~267, 25 T2-816;

EHA— S 3~45], 25 T2-816;
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