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For the sports industry, creating an effective plan is an important thing. In order to survive in a competitive market,
business managers need to have the ability of planning and marketing of sports products. Therefore, the course is
designed to help the students learn the basic concepts of the sport marketing plan, correct writing skills, as well as
professional presentation file production and oral expression skills. Through analyzing case study in the sports
marketing domain to improve students’ abilities to conduct and execute a project or a business plan by themselves. |
hope that through interactive teaching methods to guide students know how to use the correct logical thinking and
effective operational planning tool writes a executable Plan. Finally, to be a thinker not a doer.
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