AEHBEAE

1098 45 5 #2233 2 A M

e L] 1366 TR KA S B
o [ e FECToA ks g

258 M EELIA2 I ST PO 4 42 42 4% ABE
T =3iis

T Rtz

AREEREBAE THIAE

FE SRS RIS SR AR B I 0 > BB SRR TT - (R SRR AR R SR A ThRE BRI ik e A SR
HRER Z R -

1. SR

2 PRI iz 28 B I A

3P e ey S L B T R BB AR
4 DR B i e 2 B B B

5. (BT SR &

This course aims to develop knowledge and understanding the role of modern media used by travel industry. It
encourages students to focus on how and why different media tools and strategies are applied within a segmented
marketing context to deliver targeted outcomes for tourism and hospitality operations.

SEERYE

HOE : M

H023 © ERSEST(—)

H03 : EOLREE ()

H04 : BRSE(Z)

H054 : EERFESMH(ID)
$0648 © BOISEH(H)
HO7H : EREEH(N)
$084E © B EHT(L)
H00 : #ih=

F10 © (RS SIHT(—)
EUE © RERSESHT()
F12 © (RIS EH(Z)
F13 © (KRS (D)
EA4HE ¢ RIS ES )
F15 © (REIEHTN)
F163 © (RIS EHT(E)
EATHE © REIRE ()
$184E © HikE

B s Ve
TSR 30%
EFEHE © 30%
HAR BT 1 40%

G BN a% N
AREEIR - BREARBRER -

I

1 BOCEEMRERR ZHE1LEH2016(HRHE)

I

AREES R

e ...

AR ERERLERE

L A

ZER4EE : http://mww.cyut.edu.tw/~jsmike/



E-Mail : jsmike@cyut.edu.tw
Office Hour :
B HI— 5 1~26] 1 BE: T2-958;
BEHI= 551~26] 1B T2-958;
It
[EEEA] [B1ET]
HEEBUERE  FOREEH -



