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Nowadays, Public Relations play a more and more important role in business management. It is combined with
communications, sales, psychology and society; furthermore, publics and culture studies are worthy to do a deeper
research. This course is aimed to obtain a fine management method of Public Relations through theory, practice and
visitation.
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2.Public Relations: Theories, Strategies and Applicationfi—F 2 & EEF2016 — (ZF1E)
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ZEMAEE ¢ http://www.cyut.edu.tw/~peterwu2/
E-Mail : peterwu2@cyut.edu.tw
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