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The analyzing and designing of retailing marketing focus on the undergraduate level course. This course provides
and analysis of retailing marketing and its importance in the economy and in business management. Topics include:
the world of retailing, electronic and no store retailing, the retail customer behavior, retail market strategy, retail
location, merchandise management and store management.
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LEMHEE : bttp://mwww.cyut.edu.tw/~wshuang/
E-Mail : wshuang@cyut.edu.tw
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